-

Sunday

NEALE S

ta

Nk

WHPAAFD

wWivw star tribune.com

T i
:} f‘.‘";‘ xE
rlbune Foeliiivin
OF THF Twild SITIES 7 - e

Sugar pills

ow and then, one olmy
lamily members divulges
more about centain bodi-

Iy topics - - say, lastnight's indi-
gesnon or this moming's bunion
—than my tecnage niecc cah
tolerate. When this happens, she
draws her fingers across her
mostlhin the “zip il molion
papulurized by Dr. Fvil, then
says, “Thanks for oversharing.”

That's how I've been fecling
about Debbic Reynolds ever
since I saw her image beaming
out from behind a stage curlain
onthe coverolapresskil lora
drug that conirols an “overaclive
bladder.” And Bob Dole, since T
s him extolling the virtues of
Viagra. Not to mention Kelsey
Grammer and spousc, spokcs-
people for IBS {irritable bowel
syndrome).

Tt used 1o be thal celebrities
and pharmacenticals mentdoned
in the same sentence meant an
arrest for possession of an illegal
substance. Now it means “en-
dorscment contract,” and part af
the contractofen includes the
broadeast ofinformation Td
rather nol ingest. Bul Ihe over-
sharingofthe rich and famous is
hamless. Another, more subte
union of celebrity and pharma-
cology Is morc woubling.

Ccelebs long have been couri-
ed by nunprofil foundations de-
voled Lo the prevention and cure
of diseases and other health-
refaled wsues, both to raise
awareness and help bring in re-

- search funds. Often. the star has
apersonal connection io the
condition, such as pro-foothall
player and autism spokesinan
Doug Flutie, who has an aunistic
N, UT musician BB, King. who
hias diabetes andappearsin 1V
spots reminding other diabetics
1o keep close tabs on their medi-
cations. Since actor Michael J.
Foxwasdiagnosed with Pur-
kinson's, he has trained 4
brighierspatlight on the diseass
than anyone before him.

Bur there’s a big difference
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between public service and
stumping for drug brands —a
difference that's becoming
harder to detect as more drug
companics hiic stars to be the
“faces” of PR campaigns that
are parl public service, part
pruduct prumotion.

Exhibit A: Rob Lowe, star of
INBC's popular “The West Wing,"
reu:ntgo signed adeal with
Jungen Inc. to headline a public-
relations campaign about febrile
hestropenia — a condilion (hat
mitkes chemotherupy patients
(including Lowe's fad‘:(xe.r. nowre-
covered) more prone to linger-
ing, painful infecdons that alier
their treatments.

Amgen, which in January re-
ceived FDA approval for its new-
Lropenia lrealment Neulasta, is
not buying commercial air tiime
featuring the star—who hasa
very high ()" factor, or recogni-
donand popularity rating, with
women aged 50 and ulder, a pri-
Friary Larget market for Neulasta.
Insted, heis the headliner fora
public-relations campaign that
Amgen hopes will include book-
ings on top-raied talk shows, ac-

ing to Amy Doner Schachtel,

Srhachiel.who arranged the
deal. tuns the New lersev-based
company Premier Lnter-
tainment Consuldng, whichspe
vialzes inmatching slars 1o drug
manilaciurens. I 199, while
waorking foranother PIArm.
Schachtel was watching an
cpisodeof LU mwhich Ly
Carter, played by Noali\Wyle,
was advising a melanoma pa-
tent She signed Wy le Lo spealk
oulahout melanoma on " The
Tockay Show ™ and “Fnter
tainment Tonight " aswell as in
LISA L odav,

have interviewed Lowe. 1
think heis one of the most lik-
able, self-effacing, well-meaning
guyson television. Ie has logged
many hours speaking outabount
breastcancer, from which both
his grandmother and greal-
grandmother died. And Thave no
reason Lo doubt thal bis primary
motivation this time around is
his father's painful cpedence.

Lowcisnot taping commer-
cials for Neulasta, and FDA regu-
lations preventhim from men-
doning the drug by name during
talk-show appearances (unless
healulg(ms intoa lull lilany ol
side effects and gives out an 800
info number).

Lle’s gorgeous, well-iked, has
apcersonal connection to the
problem addressed by Neulasta,
and a repustation for humility
and sincerity. A perfecl
spokesman,

But the fact remains that
Amgen is paying Lowe for his
time —likely closc 1o $1 million,
according to a source in the Wall
Street Journal Whetherhedo-
nates sorme or all ul his fee (o
charily, an ethical sticking poin
remains: Viewers won't neces-
sarily assume hie's getting paid a
bundle, as they would i Em:-n:
featured inacommercial.

Another problem: the unin-
tentional sirof expertise celeb
rily endomsement lends, espe-
cially when there'sa
personal tie.

Sehuchiel stress:
o5 thatmedical
advice-giving is
the job of doc-
Lois and experls
also assigned o
the vainpaign.
nol the enier

Lainers. But, like

any guod promations profes-
sional, she makes darn sure to
find the most emotonally influ-

cnual personiorthe fob: Teaun
sel nw clients o watl for the right
celebrity,” she sawd. ‘I ittakes
cight months of research. that's
whatwe do”

By (e time they ve logged
theiMigst 100 hours of television.
mostviwgrsare sophisticated
enough to Rhqw a product pitch

when they see 6ng, no matter
how artfully it's gilded, Butit's
hard not to feel une's h¥agsirings
tugged when bicyche-racin
champ Iance Armstrong dan-
dles his infant on my TVscreen,
courtesy of Bristol Myers-
Squibb, which sells abrand of
cisplatin, the drug that cured
Armstrong’s esticular cancer in
19496, alerwhich he wentan (o
win (he Tour de France, twice.

“I counsel my clients
to wait for the right
celebrity,” she said,
‘If it takes eight
months of research
that’s what we do.”

Whal you make for dinner
tonight is a choice. Canceris not.

Say you'rc an older woman
with a weakening bladder
{some of us had that problem
in junior high, on the ski
slopes, [ar (rom the amenities
of the chalet. Rut perhaps I'm
oversharing.) You havea

choice of medication. And 1
hope youTl ask your doctor,
not Debbic Reynolds. Schachtel stresses
— Kristin fillntson i 1 ;
e Tt that medical advice-
giving is the job of
doctors and experts
‘ also assigned to the
7‘5« —— campaign, not the
K. as a personal s
| ot anda entertainers.
backing anew
drug treatment
by Amgen.
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Schachtel, who arranged the deal, runs
the New Jersey-based company Premier
Entertainment Consulting, which spe-
cializes in matching starts to drug man-
ufacturers. In 1995, while working for
another firm. Schachtel was watching
an episode of “E.R.” in which Dr.
Carter, played by Noah Wyle, was
advertising a melanoma patient. She
signed Wyle to speak out about
melanoma on “The Today Show” and
“Entertainment Tonight” as well as in
USA Today.




